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ABSTRACT 

Blogging has brought to search engine marketing and content management what the 
production line brought to modern manufacturing.  As with any tool, though, it needs 
to be fully leveraged to produce results.  The fact is that MOST business blogs fail. 
Businesses require a  blogging strategy where a return on investment is measurable 
and fully realized.   
 
This advice isn’t my ‘opinion’, it’s gathered and based on results from over 400 
businesses that we’ve advised through my company and as Vice President of Blogging 
Evangelism with Compendium Blogware. 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